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RENEWABLE ENERGIES: BYE-BYE EEG, HELLO PPA? 

 

 Employees of energy supply 

companies with interfaces to 

energy trading 

 Direct marketers and operators 

of renewable energy plants 

 Investors and project 

developers 

 Legal and management 

consulting 

 EVU sales staff who speak to 

the customer at eye level 

 

Electricity market & pricing today and tomorrow 

 Trading venues: futures, spot and control power markets 

 Price formation today: overview of merit order, demand, wind and  

PV feed-in, commodity prices 

 Electricity price scenarios: price structure and price level until 2025 

 Excursus: balancing group management with renewable energies 

Marketing models with direct EEG funding 

 Feed-in tariff and market premium model according to EEG 2017 

 Current state of direct marketing: players, market shares, added value 

 Negative electricity prices and the 6-hour regulation under § 51 EEG 

 Overview: certificates of origin, default remuneration, regional certificates and 

tenant flows 

 Further development ideas for the EEG 20xx: negative market premium, change 

of marketing forms, fixed market premium 

PPAs at a glance 

 Onsite, Offsite or Synthetic? How do PPA types differ? 

 Market overview: which PPAs were and will be concluded and where? 

 Pricing, quantity regulation and terms: design of PPAs 

 Principles of PPA valuation: fair value  

 Presentation and motivation of potential PPA sellers: Ü21 systems, U21 systems, 

post-EEG systems, wind and PV 

 Presentation and motivation of potential PPA buyers: industrial customers, 

energy suppliers, investors 

 

Market outlook and further marketing models 

 Prosumers: personal consumption, peer-to-peer, smart home, community 

 Cross-technology marketing concepts 

 Zero marginal costs: functional test of the market design at 80 % renewables 

 Sector coupling: from electricity transition to energy transition 

 Potentials and challenges of Power-2-X technologies After this seminar, you will be able 

to: 

 identify the relevance of 

different electricity markets 

for different forms of 

renewable energy marketing, 

 survey the spectrum of funded 

and unfunded renewable 

energy marketing, 

 identify opportunities and 

risks of PPAs for buyers and 

sellers, 

 keep an eye on current 

developments and trends in 

the market and politics when 

making decisions. 

  

SEMINAR, 1 DAY 

 A new era begins for the marketing of renewable energies, especially since Power Purchase Agreements (PPAs) for wind and PV have been in 

existence. The decisive factor are electricity prices and not just the EEG feed-in tariff. Whether investment or (continued) operation: it is necessary 

to understand the market comprehensively. Only in this way can you evaluate existing and future projects and make well-founded decisions. In 

this seminar you will get to know the relevant trading places and marketing options such as PPA. Together we will take a look into the future. 

We will discuss and identify the most important parameters of the energy transition 
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Complement your market knowledge with the intensive PPA evaluation or 

marketing options for battery storage seminars. 

 


